




 

 

A highly involved and educated 
consumer who actively seeks out 
green products and has a strong 

preference for green. The thought 
leaders and early adopters of green 

products. 

28% of population of which 5% is 
actually buying into organic (food) – 
most  responsive group to be making 

the move into HFT 

They state that only “some” of the 
products they buy are green and are 

interested in making more green 
purchases. Pam tends to prioritize 

attributes that directly benefit them 
or their family, such as products that 

will protect their (family’s) health.  
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Reduce plastic by 38% 

 918 kg less 
plastic per year 

*based on 93g plastic per bottle 

Reduce water by 54% 

 16m³ less water per 
year 

 equivalent to 162 bath 
tubs per year 

*based on 0.1m3 water per bath tub 
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15 washes 17 washes 

17 washes 15 washes 
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